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Strategy of Utilizing the Research Result of Synthetic Pavement
of Sport Authority of Thailand to Business Aspect
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Abstract

This research was aimed to study Strategy of Utilizing the Research Result of
Synthetic Pavement of Sports Authority of Thailand to Business Aspect. Researcher determined
3 phases of this study i.e. the first phase was to study condition and the need for synthetic
pavement. Samples of this phase were concerning personnel of utilizing the research result
by studying fundamental information of condition of using and the need for synthetic
pavement. Questionnaires were distributed to 151 samples and the data were synthesized
and analyzed in order to find frequency, average and SD. The second phase involved the
process of setting up the Strategy of Utilizing the Research Result of Synthetic Pavement
of Sports Authority of Thailand to Business Aspect by brainstorming of 114 concerning
personnel .The data of this phase were synthesized in order to achieve the strategy. The third
phase was to introduce the strategy in decision making level to 10 experts and concerning
personnel altogether by holding a meeting for strategy presentation and consensus
finding. The data of this phase were synthesized and analyzed to find frequency, average
and SD.

Findings were;

1. Present condition of the synthetic pavement utilizing was defined as producing
ability on industrial aspect for synthetic pavement in athletics sport were involved by two main
groups i.e. rubber industry and construction industry. By studying the need for utilizing
synthetic pavement product of the Sports Authority of Thailand, it was found that

151 questionnaire respondents needed to utilize the product by the highest level, in general,



with the average of 4.43 and SD of 0.68.

2. Researcher determined direction of utilizing the research result of synthetic

pavement of Sports Authority of Thailand by defining vision, mission, marketing and

strategic objectives for implementation of utilizing the research result of synthetic

pavement of Sports Authority of Thailand to business aspect which comprised of six

marketing strategies i.e. product , price, sale, promotion, finance and management.

Keywords: strategy, synthetic pavement, business aspect
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