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/97 3 Communication Strategies.

TunmsanazaniiumsluanenzuaunlysusiAszosioan 6 1Rau uiaztRauaseas
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3.2 Social Marketing Strategy

wililu intervention tiets aztlszgndliudnnisnaaiiedenullidiuaudethuuas
woinssu v (Empowerment and strengthen self-esteem and self-help behavior) el
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Marketing uﬂnmn'l.ﬁm'mi'uﬁ'q ﬁﬂ-m"l?éﬁ'ﬂﬁl.ﬁﬁ Action wiaud Tangible product #Lﬂufﬂﬁ?m

. Rl - l:
EUNNTRULUIARLE FAail
Product:

® Core Product WinTIn AraeataduAues "winduaeuuylwelifesfiuen

- - - - - 0] a ..-“ ..-u
Ufioue Wetleafunisiuanfiudniufeasinlhdeien

l'lll & ) 1-:# -5 L) J
® Actual Product degunsafidasnAnmaudn lumnlauafil Suiilmidedidon

- sl ol o ” -
Ufjfouy (gHend checklist uazuaudatoninfula wieunszandaans)

® Augmented Product LINIsATMUTINTLMAIRNFN HuATaTnaneLIe
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Social Marketing Framework

ilhwunw (Marketing Goal)  afon33us auad uarwaiinssulmi

wmnAuamnsaanaIlianiadivradmioauias "dasra AdINTIN ouMNa”

r/_ Target Audience Factors Influencing Adoption of the Behavior \1
Profile

Perceived barriers to targeted behavior sl Tldvwua

andlvo Ju 25 Tduld Potential benefits for targeted behavior witiiTse flamuinale

nvadne 0.6 3l Competing behaviors/forces daofu dw windh
aflunadiag Influence of important others uwy wiend $Suinm weadaitn du
1\\ iivuatgenldo _/

| |
Positioning statement (How do we want the target audience to see the targeted behavior and its
benefits relative to altemnative/preferred ones?) 313371 M0 6 AU AYI Y

Produck: Price: Costs that will be associated with adopting
the behavior
* Core product dasra AEINTIL ouWua
raulfrnlffue adasfunysfiuo e  Costs: money, time, physical effort,
g ududiasiridiadao psychological/ Price-Related Tactics to Reduce
= Actual product/Tangible product nszan Costs: Monetary & Nonmonetary Incentives
dosAouazdfanTiaTsanYadwiu and Disincentives
Uy o Umwifaduuazoal llsasliwivua
¢ Augmented product uwRowSnistiayn s Vuailo Aenuacls

vy wasuAllgInisad poeamnu Aasuunanudna

Marketing Mix Strategies

_Place: Making access convenient Emmn.ﬂnn. muam comerunication mmhm.lm
Creating convenient opportunities to o
engage in the targeted behaviors and/or
access products and services

*  Messages
e Creative/ Execution Strategy
+  FuunTuoadios o  Media Channels & Promotional Items
«  Online and offline info. & media *  Branding/new shared value/social norm

3 —y n P i | ) 1l J il i
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3.3 Advocacy Strategy
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3.5 Social Mobilization Strategy
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3.6 Seasonal Campaigning
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