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Abstract

This research had the objectives were 1. To study factors influencing organizational
effectiveness for Thai Technical Department of Thai Airways International Public Company Limited.
2. To study on the problems and obstacles of the technicians of Thai Airways International Public
Company Limited, as well as 3. To provide advice on solving problems and obstacles of Thai Technical
Department of Thai Airways International Public Company Limited. this research was Mixed Methods
Research as well.the analysis of personal factors of the personnel of Thai Technical Department of Thai
Airways International Public Company Limited at Suvarnabhumi Airport.the samples for this research
were 320 persons. the results showed that most respondents were male, age between 31-40 years old,
single status, average income per month 60,001 - 80,000 baht, Bachelor degree, operational positions,
most respondents were from the Aircraft Maintenance and Operations Base. It also has 16-20 years
working experience.

The levels of factors influencing organizational effectiveness for Thai Technical Department of
Thai Airways International Public Company Limited as a whole were at the highest level. If consider each
side found that leadership, strategy, customers, measurement analysis and knowledge management,
workforce, operations and results. On all sides were at the highest level.

The levels of organizational effectiveness for Thai Technical Department of Thai Airways
International Public Company Limited were at the highest level.the rational goal model were at the highest
level, followed by the human relations model, the open system and the internal process model was the
lowest average of processes within the sequence.

Factors influencing organizational effectiveness for Thai Technical Department of
Thai Airways International Public Company Limited, including the leadership, strategy, customers,

measurement analysis and knowledge management, workforce, operations, results and innovation.
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Problems and Obstacles of Thai Technical Department of Thai Airways International Public
Company Limited found that: 1.the aircraft of Thai Airways International Public Company Limited has
a number of models. 2. Human resource management was not efficiency and not effectiveness.
3. Management system of spare parts management were very complex.4. Should not change the
administrator and policy too often.5. Being a state enterprise makes it impossible to adapt to changes.
And 6.the management budget of the company lack of flexibility in terms of borrowing money from inside
and outside the country.

Guidelines for solving problems and obstacles of Thai Technical Department of Thai Airways
International Public Company Limited found that: 1. Should reduce the number of models/ models of
aircraft down 2.there should be a strategic human resource management 3.the technology should be
used to manage the spare parts, equipment and parts of the aircraft. 4 .Should not change the
administrator and policy too often.5. Should adopt new public management techniques to be used in the
organization. And 6. should have a differentiation strategy from competitors.

Keywords: Effectiveness, organization, Thai Technical Department of Thai Airways International Public
Company Limited.
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Abstract

The objectives of this research were as follows: 1) to study the level of opinions regarding
knowledge management, organizational climate, organizational management and learning organization
at the head office of the Government Saving Bank in Bangkok; 2) to compare opinions regarding the
organization of Government Savings Bank employees as classified by their personal characteristics; and
3) to study the relationship between knowledge management, organizational climate and learning
organization among Government Savings Bank employees by using a quantitative research
methodology. the employees at the headquarters of Government Savings Bank in Bangkok consisted of
three hundred and ninety eight people. the data analysis employed computer programs for the statistics,
including frequency calculation, percentage, mean, standard deviation, independent samples t- test
statistics, a one-way analysis of variance (one-way anova) and correlation coefficient analysis (Pearson
Product Moment Correlation Coefficient).

The results of the research were as follows: 1) the level of opinions regarding knowledge
management, organizational climate, organizational management and learning organization at the head
office of Government Savings Bank in Bangkok with an overall picture of all factors at a high level; 2) the
employees of Government Savings Bank were classified in terms of gender, age, educational level,
position and duration of employment. Furthermore, their levels of monthly income differed.there were no
differences in opinion about learning organization; and 3) opinions about knowledge management,
organizational climate and organizational management correlated positively with opinions about learning
organization of Government Savings Bank employees, with a statistical significance level of 0.05.
Keywords: Knowledge management, Organizational climate, Organizational management, Learning

organization, Government savings bank
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Abstract

This independent study aims to study on the volatility of returns in the Stock Exchange of
Thailand (SET) in each industry groups during the trading days. When the news of each industry index
is announced, how much will affect the rate of return? There are eight industry groups which are 1) Agro
& Food 2) Consumer Products 3) Financials 4) Industrials 5) Property & Construction 6) Resources 7)
Services and 8) Technology.this study calculate volatility of returns from industry group indices from two
methods. One of the was simple volatility or variance which was computed by logarithm of highest price in 30
minute of morning session and afternoon session divided by lowest price in 30 minute of morning session and
afternoon session. Secondly, volatility of returns from industry group indices was computed by Generalized
Autoregressive Conditional Heteroskedasticity Model.the time frame of study is on trade date from May 22,
2015 to December 29,2017.the volatility was calculated on two trading periods which are morning session
(10.00 A.M. — 12.30 P.M. ) and afternoon session (2.30 P.M. — 4.30 P.M. ) The study indicated that The
news that is announced by each industry affects the volatility of each industry at different times. For
example, the news of the real estate industry group announced during the morning hours has affected
the volatility from the GARCH model, etc. and simple variance of each industry does not affect news that

is announced but will affect other control variables instead.

Keywords: Volatility, Trading Period, Industry Group Indices News
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ALadY (Mean) A1g3§a (Maximum) f161ga (Minimum) LazA1EIL89LUUNIAT3 % (Standard
Deviation)
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GARCH (Generalized Autoregressive Conditional Heteroscedasticity)
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ﬂ'lﬁl,ﬂi’lz‘vi{ﬂ'linﬂnaﬂwn (Multiple Regression)
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72911810919 8 nauaTigamwnInluamanannIwiurilszinalng

AMURBRIRLE1 T ANMUNBHIBEIBT29L8
Sector MEAN S.D. Max Min MEAN S.D. Max Min
AGRO 0.5535% 0.4216% | 4.7803% | -0.6257% 0.5430% | 0.4261% | 7.1375% 0.0358%
CONSUMP 0.3384% 0.3000% | 4.3474% | -0.4831% 0.3334% | 0.2844% | 3.9756% -0.3534%
FINCIAL 0.5461% 0.4029% | 4.2887% | -0.1444% 0.5210% | 0.4105% | 3.5248% -0.2384%
INDUS 0.7717% 0.5082% | 4.2678% 0.0842% 0.7011% | 0.4758% |4.80 22% 0.7105%
PROPCON 0.5637% 0.4028% | 6.3198% 0.0619% 0.5365% | 0.3860% | 2.9180% 0.0679%
RESOUCE 0.7175% 0.6173% | 4.0293% 0.0042% 0.6454% | 0.4906% | 4.4305% 0.0434%
SERVICE 0.4390% 0.3445% | 4.5081% 0.0603% 0.4199% | 0.3523% | 4.4669% -0.3544%
TECH 0.7586% 1.2435% | 25.9558% | 0.0515% 0.6483% | 0.4038% | 3.3381% 0.0505%

ANAITNN 2 UFAITEYANNFAAVBIAMUAUHIRLLIY GARCH (1,1) 113 2 231987 fAp 124
11 Wae T2NBVEING 8 ATINFNEAEIANTIN FTUNIFDITININNITINNNTILAZINF GARCH e
u 8 njuazfigaamnssudiagludnafofivi g nilduandrsiuann
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GARCH (1,1) T24LT1 GARCH (1,1) 539110
Sector
MEAN S. D. Max Min MEAN S.D. Max Min
AGRO -0.0051% 0.1547% 0.5042% -0.7917% -0.0051% 0.1657% 0.4289% -0.9933%
CONSUMP -0.0002% 0.0585% 0.5144% -0.3019% -0.0002% 0.0532% 0.3446% -0.3290%
FINCIAL -0.0018% 0.0637% 0.4579% -0.2337% -0.0018% 0.0627% 0.4999% -0.2268%
INDUS -0.0259% 0.4336% 3.7113% -2.6365% -0.0259% 0.4522% 2.9537% -2.2556%
PROPCON -0.0184% 0.1755% 1.7437% -0.7675% -0.0184% 0.1679% 1.2886% -0.7223%
RESOUCE 0.0012% 0.0103% 0.0334% -0.1755% 0.0012% 0.0152% 0.0396% -0.2881%
SERVICE -0.0004% 0.0019% 0.0079% -0.0328% -0.0004% 0.0019% 0.0113% -0.0310%
TECH -0.0063% 0.0806% 0.5221% -0.6891% -0.0063% 0.0794% 0.4876% -0.6871%
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FaandaInuNUITeARUNLS Darrat et al (2007) Wu3n auduIauiAadwliladanuduiugny
ﬂﬂnﬁtﬁmfuslwﬁadnmﬁwmiﬂuaammﬂﬁu NYSE (New York Stock Exchange) w@3z lUnuanuaunus
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A15199 3 u,amﬁ]”agammé’uw‘“uﬁmmmmti'umuamodm (Simple variance) LLaz GARCH (1,1) 184 ue

azariindugaaMnyIINNTaURAAYNg 9

ANUNWHIBDEI GARCH (1,1)
Sector Dummy | Dummy N Rt-1 VoL VARt-1 Dummy | Dummy N Rt-1 VoL VARt-1
g | Bty g | 3a9ig
AGRO 0.4667 0.7056 | 0.9935 |0.0005*** |0.7371 0.0000*** 0.3420 0.0463* 0.6433 0.0945 0.0044** [0.0000***
CONSUMP 0.5727 0.3063 | 0.5085 |0.0302* 0.0002*** |0.0000*** 0.8924 0.0493* 0.0115*** | 0.1061 0.0238** [0.0000***
FINCIAL 0.7519 0.2097 | 0.5576 |0.0392* 0.0009*** |0.0000*** 0.0431* 0.8909 0.2984 0.0300* |0.4034 0.0194**
INDUS 0.0653 0.4548 | 0.1827 |0.0945 0.4878 0.0000*** 0.5361 0.0447* 0.5319 0.0426* |0.0226** |0.0009***
PROPCON 0.2693 0.3261 0.9091 |0.0000*** |0.0117*** |0.0000*** 0.0438* 0.8941 0.0289* 0.0246** | 0.7445 0.0000***
RESOUCE 0.0530 0.7683 | 0.0864 |0.0227** |0.3502 0.0000*** 0.0259* 0.4194 0.5199 0.8914 0.9907 0.0893
SERVICE 0.0580 0.0849 | 0.9801 |0.4614 0.0000*** |0.0000*** 0.5981 0.0423* 0.8038 0.1041 0.1821 0.0269*
TECH 0.0585 0.8443 | 0.8968 |0.2700 0.0000*** |0.0025*** 0.0402* 0.0382* 0.8930 0.7134 0.5949 0.1350
NNLLAG

- ATBIRNNY ¥, *T LA

*  JUNIUEAIIAURDEIAYN 0.10,0.05 WAz 0.01 AINEIAL

o ' d o @ o a &
- N ée $wangndszma Ry_q s danansuunudaunas VOL fe YSuimn1idenis

gounad VAR, _1 Ao anudumiudaunas

ajlﬂuaza?lﬂsmwa

m'sﬁm:mﬁaaNani:wumaﬁjnﬁﬁ@iammsﬁ'umumn@“’“ﬁﬁﬁmnq’ugﬂm‘vmsm

Tuudazgraiangevie Yznavlude s qmawmm‘lummwé’nwﬁ"wﬁLLﬁaﬂiztwﬂ"lm ol aziingw

gARINNITULNBATUIZYARIUNIINGINIS (Agro & Food) @”ﬁﬁﬂ@;wqﬂm%ﬂﬁuﬁuﬁwqﬂnﬂﬁ‘[m

(Consumer product) ATiNINEAFINNTINTININITLIN (Financials) ATHNFUAATIANTTUTFUEAN

2asIMNI3Y (Industrials) ﬂ“ﬁﬁmjuqmmﬂﬂﬁmé’mﬁuw%’wtﬁm:ﬂ'aﬁn (Property & Construction)

ATANFNEARINNITUNTNEINT (Resources) ATHNIUYARINNTINUINAT (Services) Uazazhngy
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luaaanannindinouszudauiugasimnisy fanuseaadesnulupiinaniimasey (gu
ludranueunInatnedng (Simple variance) linuaNUFURUTINNT LA lUWLANFURBT luaIuLS
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Sector BA TN 22919a111Y BA TN 2291981118
AGRO X X X /
CONSUMP X X X !
FINCIAL X X ! X
INDUS X X X !
PROPCON X X ! X
RESOUCE X X ! X
SERVICE X X X !
TECH X X ! i

e L‘VW}:
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Abstract

This research aims to study the influence of factors pertaining to Theory of Planned Behavior
(TPB) on entrepreneurial intentions, which consist of entrepreneurship attitudes, subjective norms,
perceived behavioral control and entrepreneurial orientation.the sample of this research was drawn from
400 undergraduate students at the Faculty of Management Sciences, Phuket Rajabhat University.the
researchers used survey questionnaire to collect the data and multiple regression analysis to test the

hypothesis.this study found that entrepreneurship attitude, subjective norms, perceived behavioral control,
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and entrepreneurial orientation can be used for predicting students’ entrepreneurial intention.
Furthermore, it was found that the strongest predictor of entrepreneurial intentions was entrepreneurship
attitude, followed by perceived behavioral control and subjective norms, respectively. At the end of this

article, the researcher discusses the implications in light of Theory of Planned Behavior.

Keywords: Theory of Planned Behavior, Entrepreneurial Intentions, Undergraduate students, Phuket
Rajabhat University
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Abstract

According to the study on brand building for specialty coffee in the Northern of Thailand at Ban

Maejam which has an objective of study in 2 areas; 1. To study branding direction (or model) for brand
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building for special coffee in upper northern and 2.To creat brand recognition for special coffee with
participation of people in study area. There are research methodology as follows; 1. study the area
context/  community of coffee growers from coffee growing communities (farmers), buyers and coffee
traders, society and culture as well as production technology purchasing price and processing which
occurred in the process and Pang Mai is chose as a study area with 15 target groups to provide
information as the key informant 2. Branding process is under the research project by focusing on
branding from emotional branding and live branding 3. Leading to productivity of process was the brand.
The study results showed branding direction (or model) for brand building for specialty coffee in upper
northern has diversity base on location and socio-cultural context/ community. It leaded to get the study
model 1 branding model of Pangmai Village ( DoiLangka). Brand recognition study showed that;
recognition on natural is 60% , community recognition 55% , clean coffee 14%, promise and determine

94%, hills recognition 83%, fresh 81% respectively.

Keywords: Coffee branding, village Mea Jam and Northern.
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Abstract

The objective of this research was to analyze the patterns of behavioral acceptance of intention
to use smart health application of Gen X in the lower northern region 1,consisting of 5 provinces:
Tak, Uttaradit, Phitsanulok, Phetchabun, and Sukhothai.the sample of this study was collected from 400
of Gen x aged 39-53 years. the analytic results with a structural equation model indicated that unified
theory of acceptance and use of technology and technology acceptance model directly influenced trust.

In addition, trust had significantly direct influence on behavioral intention to use of smart health application

Master of Business Administration, Faculty of Business Economics and Communication, Naresuan

University, Corresponding author, E-mail Address: Sarutabb.303@gmail.com

2 Dr, Faculty of Business Economics and Communication, Naresuan University, E- mail Address:

Kanokkarnn@nu.ac.th

L



MImnIuImInIiaiuaiunsilia 31 10 aufl 2 nIngnaw - Swiay 2562

of Gen X.the findings of this study indicated that acceptance and use of technology factors and technology
acceptance model were important factors in developing the acceptance and use of smart health
application and increasing trust in the service use, leading to behavioral intention to use smart health
application. the results could be applied as references or guidelines for developers of health smart
application to meet consumers’ needs, leading to increased trust and efficient performance of the

application developer.

Keywords: Unified Theory of Acceptance and Use of Technology (UTAUT), Technology Acceptance

Model (TAM), Trust, Intention to use, Health applications
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aEIMaY, 2558) adnslafdanudyninadifiauinaninsunng e dgihsduwanann
a a Ay o o v a & a oA A a
finuimanasilfiFons yeansunnduszinaluladmansuwndldisane lusnziinalulad
& v e oA o a - - n A ¥
nmanauwnduudanuimihagunadihlinguainsgihedusaninm uasdsaniuand
1w szuusunulnsunsdmiugiaolu (Sivilai, et al., 2016) sruwdaniagdvlunisdysainis
@niughe (Namahoot, et al., 2016) uazszuLawWALATWIRadbuAzMIQUAMgN TRl ARlufiatle
& @ a v A ' o A 2 Y A a
(Namahoot, et al., 2015) tHudu vauzidoanuidniszaldioigannn fuduanuimelunmaiade
anusanInlunwisiknadisuimiguniweesdszmau mitiedeumsdudwnuluszuuning
qmmwlﬁﬁﬂszﬁwﬁmwﬁﬁwLﬂuﬁaﬂﬁmiﬂaﬂmsaumﬂlumsu?mﬁﬂmmamﬁuagumsﬁwLﬁmm
v o § o X Y o
Tatudaniinisuldsuudasunaaeannyannadsduagiuaniwnissiniiniaiies dau
LAY th TAIAIUR (NIULY Gen udazyALdazalD, 2561) LALUaLTTWL SN Lﬂuﬂ&juﬂuﬁﬂLLmM&J
ﬁadmmLﬂ?mﬂmﬂﬁqﬂlunmtdqmaﬁ% lasywiFiwiasananisasiunas UAZMILIEIUYAAA
' ' & & & Yo a A Aa A Aa a da & a
019NIENURFINW nauARIWENS TelWddioniTesvasguniwid da mifidguniwiand Gad
w3939la fa anwdasnisnazliniwanualyesdiiesgd dunsliguniwanysatudng wazliidlse
w39 laundt 82% Aadudwdesddnnazdasgd uazdnaznnafesimindizesauas uananii
89% wayifaiumudenfinddagunin fAa nazuaiisufiuanniud (wauW o, 2019) uaz
o ca ' & o o a v A A X a <
andafdiwuit sysdinldoanulanlodesuazInsdwifiofie andunnd lavwawwiiatu
Uszinnlmdoadidofairdnmundulaiinge lusnziuandmiudunssuazgunindas 9 a3y

A X an, wd o
ANwsuANINDY (80@WN3INETU App Engagement, 2014)
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nAnaIw1T9du nduiatnastwand enldindnissenivinaluladidu
v aa @ a [y a I o & o a = G

naudug AFultinalulad wazdasmanazlinmdnsnivasdnesgd iunsfiguniwanysaludouss
o o a < A o o R a a A o o
alumsaziaszuukewniswiagunwliaeulandd agld sdunafaluwites Tadunmnaniy
wmalulad analinida uazwgdnsswanuaslalsuinig datu Sadunuvesiss lunsdnmis
sluuumIsaniuwgdnsnanuaslalunmslduimsmninuewniindwieguninuas Gen X lulaa
P O Y o ' Y ' o v 4 @ o o o a o o
AuAnguianianeniienaudns 1 Usznaudis s 39wia laun 393wiaan 9amiagaidad 39nia
ﬂ'wqﬁan ﬁ‘i’dm‘"@twmiyjizﬁ LLa:a”am”ﬂqu”ﬂ laodaaa1uwa0IUIzTININIRY 3,561,377 A% VBIMALATE
WAzl sz T InITINNIEUIIWI 813,273 A va9ARNT0NYIEWINg 39-53 T (szuuafananianadon,
2560) Lﬂ'aﬁnmamnmsﬁﬂmuﬂ“ﬁtﬂuLmeaﬁlumiw‘”@umi:uuLLawwﬁm%’mﬁaqmmwlﬁmm:n"’u

ﬂ'ls‘l"ﬁmw,l,a:m'mﬁadmsﬂuaamjwLﬂ'mmzJ

>

anlszaIARasIInIvY

A = a o o Adaa a ' o )
1. Wadnwmgeinsvanivuazmsliina luladnianinanmeassdanawlinelalunisls
u’%msam?mawwﬁmﬁ'mﬁagﬁjmw
A = ° o AdAa a ' o v a
2. Wafnsuuuiiasinsuansumaluladndanswantsassdennylingdalunslsusns
sNTuaNNALATWRaFIN W
A = Y Aaa a ' a & v a &
3. tadnsianutinelafiiddninaneasedangdnssuarnuaslalunisldusansaansn

LONWNALATHINE ig“llﬂ']W

NUNINITIIWNIIN

a A o ]
LL%"Jﬂﬂlﬂﬂ"JﬂﬂﬂQN Gen X
nguaw Gen X iaulalugafidniswamduwlafiliviuads 31nuan13d13719 Wod Gen X
s lugraturinemw Juisouniide nunslslaBuadifs 184 Facebook, Instagram, Line 1Tudu
= o o 4 Ao o £ a ¢ & a A o o =
vinduduaun 1 lapfisruwaudrluanisldnuduinefifaadoegn 3 $2lua/ 4 sasasnniu
o ¢ & & a o A w ' o A &
miglnaviand gniwauad Nawasnaeaulad 1ads 1 Talug 54 wifi/ Tu wazdruniisFamsaanlan
Wiy 1 92lu9 48 Wi/ Tu usudy 3 (Monukans@Ingansudlsaumaiiiialszinelne, 2560)
Gen X fa nfwwanidlamsazidungudliuawnfiatugunin lavazlddrfiouiias
Ao a dAa a ,da d a A @ a o o & o a
VIFINNAG Ao N3N “gunnie” 718 efiussgdla Aa anwdaamanazlinwansoluesdiiegd
' a ¢ & | % ' a A o o A v a
inunadgunwsuysoiudonss uazlidlsaiowss laandt 82% Aadnduisasdrayfizdegd uas
o @ A b4 o o & ' o & A a da A
AnAEnNaTainINaI7890 U9 waNINH 89% WavilasulinienFINAdegunIW Ao nIzuw
ApunduannIud (sauW qn1,2019)
a a A ) o a
uwIRALAINaINgInUNTBaNsUInalulad
= o v = s a =]
nawnisvansunaznisidinalulad (UTAUT) wannisaeangef UTAUT @nwn
WeAnTINMILT Aldsuusstudanananuaslauaainginssy lasdasanianinadennuaslanaas
w&AnsIN Usznaudiuifadsnan 3 Ysenis laud 1) annuaandsludsedninaw (Performance
expectancy) 2) arnuanandaluaiunesu (Effort expectancy) Lae 3) dntwavaiaIan (Social
influence) EBEAIWRIEMBANMEEAIN WM TITNBRdANUFUNGT lasaTsdang@nsTun Tl aniu
aaudsiady/ aanu udslanuwan 4 aaudsldun 1) e 2) a1y 3) dezaunisal uaz 4) anuaiasl
Tunslgau (Venkatesh, et al., 2003)



MImnIuImInIiaiuaiunsilia 31 10 aufl 2 nIngnaw - Swiay 2562

ANNAIARIIIUUTEENTAIW RUNBHI TEAUVBILGATAK MTaIINSIETEULRITRMNA
YTz anTawlnaun
AnuAandIsluaMune e wuneis szausesudazaunivianudolunisldou
walulad
dnwanadiny wanefls szavanudilavasudsr yaaaisanudayfiandeinaisld
' a wva A o o a a [ ' ' & °
szuulna g lunsd fudeu fafadonsdudning nedsaudinalasasigaanuaslaluniinazdi
A & A A A 4 { ° v &
WOANITNUUGITENIWANIINANIAUTEI AndU 9 AunztimTiEinaluladuu
o A o o 4 ' A { o &
anmwuasaufaiuays wuells szauauTezasudszyaan SaTadnlaTeaiInuz I
& Y AdAa A ' o \ @
wazaddtaznaudwnaluladnfaglaudiomivauydanisldruszuy
INMIAN®I9WITL VY Riffai, et al., (2012) WU nmfnsvensuuszmsitinalulad
fonadanuadlalumsltusnns Snnsnnmsdnsnssanssuiiieadasginudn anulingdadadn
o Aa o o o ) o & o Aa a ' & v a
daudsndunuimdayaiutsniansaunadidiniwadaniuaslalunslouinng (Yap et al., 2010)
e & oa o = = a o % A o & o v
aaun fitndsauladnwinnufnisvanivuaznisldinalulad lasdaudsne 3 dauys ldun
ANA1an Il uUTEANTAIW dandsaruaandilualinuneisny wazaulsdninavassian
Oliveira, et al., (2016) Lﬂuﬁuﬂa%ﬁaﬁag;aLﬁu@iamwaJm”ahslumim:ﬁ”nwqansmﬁuﬁﬁa Wz aANEID
dnwandnadaaaliniullumslsuinssuninuenndndwiegunin uazielianzdniTadnn
sanadanninsinanuadlalunslduinsmninuanniiatuiogunn
wuusraasnsgansumalulad (TAM) afunadudsiiadydemssansumalulad o
Tadndunsiuitalszlominldiy (Perceived usefulness) faduaunsiuiisanudiialunsldn
(Perceived ease of use) A38aUNARARNLABITRIAUNTIEINU (Attitude towards using) Ta386%
anuadlalunInszyinwg@n3In ( Behavior intention) (Davis,1989)
laslassained 1 Usznavlddan 2 Tadb fa nssuifadszlosdaldsy (Perceived
Usefulness: PU) uazmisujtisanadiialunsldam (Perceived Ease of Use: PEOU)
Tas983799 2 Usznaudy 3 dauds Ae ﬂ“ﬂuﬂﬁmm;ﬂ“ﬁ’ (Attitude towards use), ANAI AN
211 (Behavioral Intention to use: Bl) LasWnAnIIuNTA53 (Actual system use)
1. Perceived Usefulness (PU) fia m3iuifisdszlomd
= o o Ao o a A P @ o o & A4 o a
Wuladpnanfisayvamasf TAM Ssmansafionlddn myiaszdutuvasyaaafiiioindinind
Y da e ¥ . da e x X .
nsldszuussruitnanidniswanituurlny ssuusisawnandniInauituun naitazvinle
a a [, & a A o X
UrzAnfnwlumimauasesdnaivhnueguudlszninmw andsdu
2. Perceived Ease of Use (PEOU) fia m3fuiiisnnudslunislanu iluiadonaniddny
a A A o A o o Aa o X
voannef TAM Gssansndenladn anudevesdliiananisdeszuuassunandnisnauwduu
Induazilweiasdanazlinuluewmaadas danuiwlumadouinezldnuuazdanududaszan
Uszaumsal
3 A o a ¥ o A a & o o &
3. Attitude toward Use #ia iauadvasgliduaawiifaduinnuasasnmssviianlszlosd
o s A o r) v o, aXa & o o o
R RETr ARG REY! ﬂlunwﬂﬂns:uummnQ’lﬂnsugawLﬂﬂIuIa gaduszlomiazausalguld i pefld
3 a o ada ad A Aa A ' & o A& o aa
fazifanruadnadamalulafuu Saezianinadaanuaslalfiwmnaluladun (Bl) douazanmind
anuathldnumaluladuuudy glianfioanuiiniarsfiecldinumaluladuuais (Actual system

use)
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a4 wuurassnsuansunaluladdaduarvsvanlinnudsanuivszlosinaznisld
' A o o & o o A ¥
Nuwhevesszuy Sadudihwnsanuadalunislinuusznislinuwatvesldudezan
MNMIANBIUIIBBY (Yap, et al., 2010) Nla¥inMsAnmA é’mﬂsﬁmmﬁujﬁaﬂiﬂwﬁ
wazauUsaruaNditsdanisitauwsesuuudnaednisaansuinalulad wudn nizadaaulsi
- o o & ' o o & v A a ' a
Fanusunussznitsanulinslanvanuaslalunisldvsaanalulading 9 nnannsdu las
asddsznavvasnnulingda mldumlsiudinadannuaslalunsldusmsvaanalulailng 9 ns
- o o . o ¥
maduvasguilnadimuAni
ains gIspdaauladnsuuudinasnisseuiuinalulad (TAM) hasain upudiaas
o A a A AN v A A o A o o A o o A v
mivanimalulad iuuwdenisnlaivanuiioy Safadofldonanld da nsiuiisleloninlesy
wazmiuiiannuiislunisldou @naen @3Taiiases, 2559; s uauazidua, 2560) uaaLied
fawgAnssunnvaniiazlsinaluladuu g vasudazyana
a 4 o [
wwaAatnganuanlIele
McKnight, et al. (2002) la@nuaznauiaiasiatnainuliinelafiiininss (Developing
and validating trust measures) riaufiazinlugnisusaswndnssnvasglivinisdsznavlueas
a9ftlsznau 2 u da anudaluanulinea (Trusting belief) uazauadlaluainulinaa (Trusting
intention)
1) anudgeluanulinida da minyassuaasanudaduluyaasduniasounmioile g
4 o A & o X
Fadasasfsznauasit
A a °
1.1) A1WENANIN (Competence) Wanufly Yaaalayaaanits danumaniniaznszi
1u§aﬁt§5uﬁaaﬂwsvl@ﬁ”éﬂL'?%}ma vﬁammL%alummmmsmaaQ‘lﬁu‘%miﬁﬂﬁmmﬁ nwe
A a = ' o o
anuganInfiisswalumandasanudusuaivasgldom
o A =2 A . ' < > P
1.2) A1NURIIA (Benevolence) nunufls yaaalayananisldladaanuduagnd nie
o v a ' o & & v @ o oA &
anudeluassnusiaesgiuimriazesswinfwayslomivesdldnudan lils domadszlond
FIUAL
A A o ¢ 5 = A da
1.3) Awatllasaan wisanudedad (Integrity) nanofs yaaalayananisnfiaau
Ujdaaataanadlasuananuafaaznizyhaadyynld i wisanugaluanudedadgainvas
dlduSmyizmanninmayguszazlinaonaiglsnm
2) arwaslaluanulingda da mifigaaafinanugeluanslingds luyaasdunia
A Add |a wa v o o < A o a a a A XY
anun1ntle g uazduandjuaaumnldsuduuzinnnyananunisaaiulailafmislasldtays
PNNFWNITE Uk 9
Mayer, et al. (1999) laatunsumifannuliinglanidninadanisusnns Usznauds
3 fadb i 1) AMAFWID (Competence) fia Yinwe AN AMuEWNINTAINILIMIWIaglWuTnIs

wazwnfnsswvasyanafiugasisanuamnsnlunmslisinldifeddig g nfanslidudingau

'
v

2) AunIId (Benevolence) Aa AdwiAnfiapinazindinadgmealwnugnlinnelain uaz
3) awassllasenn wieaudasad (Integrity) Aa awsdinsuslunisUjifaudrsaiuasle
asildasaan laong 3 Tadviuduadonaninalvifiaanalingds weadusnsusfidnngagludivas
ovd) vo Y % = oaa & a a A ) A A o ¢
anldsuanalinea dnazdudifanuailasds asila denusvaduiavaas uazlianadadad
v a = v a @ v A o o @ a s a
lunslduinis deglduinsmunsainilaidszavanslindanndesdsda (ouw lwdioan
ANNENINTBIMANNA TN gIN W aaudnufiglinuasniifsanumguaguniwldiduatneg
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r.:’ a < da o o x> A ¥ a o A X = 'Y
waziduuawnfintuniionvasauingunindsviliiulanazldinuuanniinguundsu (udu)
A o ' a ao
Fohlgaundnuvesnuian

] v
uwAALAgIAUANNAILD
& o 2 o A « o a a
anuaslaldinu winefls anundaunieanudulyldvasyaaanazuans wodnisuves
AN31E9% (Fishbein, & Ajzen, 2010) AN IANBIANNAIIANITWININYIIWEANTTNTY Auadladn
Tasamigslandniwadanndnysy uazifludrediyaaalad anuwssmaznaziwadnTauiu
a a & ' ' a « v ° a < a
fayanadanuatlawhuiuazwersuanifisdle anuduldldiyeaasznsziwndnssuffian
LYiNThe
& & . . = = A v a a 4
anuaslada (Purchase intention) nanefia msuaasdsnadenltusnslavsmmwiadu
o 4 @ a & o A v . .
audenuIn Gmansnazeuiiswndnssunitevesyuilnale (Zeithami, Berry, & Parasuraman,1990)
& A« a A % v a a = o A o &
anuatligadunszuaunsfiiivadasnvialafivivaniisununisvesfuilnafacge
a a o & s = < X & A a & o ada a o
anaulafuiinits lusranalanainie nitanuailadeifedwunnnrawadnideanfuaivas
duslnauazanuiulivesuilnalumadsfiuanFudfidiun
anuasha Ghugiuanandays anug 1aaad uazAuda (Kothandapani, 1971)
P & =2 a 4 o a a P =® & @
aulddanuasls nunods anufafinznazisladmis Sadewenfsanuduldlduas
yanafazusasnniniswaananlasasdiznavfidranludayana fa Augiusasnnug anudi uag
a d a, ' v a & o o @, a &
aund SefisuwneliiAannuaslauasnanaulidngfnssuns
a 4 o <& \ & A a & v a A P
MnuIfaigInuaNNadle wuin anuaslaganrsaanuadlaliuinng fe anududidnle

wazaueilaiazlgusns (Fishbein, & Ajzen, 2010)

NIDUURIAAUAETNNAZIRITHIDEY

mssauiunasmsitinalulad

- Anueanilulsyivsnm \“’A
- armAman il M raliansle

- Bviwavedeny - ANETS0 Ha noANTINAITIAL
o Tumsldusnns
- rastlunsan

wuvdaesmseeniumalulad /
- nﬁ%’ué’ﬁwsﬂwﬂﬁlﬁ?u o

ar Wetd 1] £
- msiuitmrmelumslgnu

2NN 1 LRAINTOLUWIAG

newisuieanunssansuusrnsldinalulad wuin nmswansuuazmsldinalulad
soradonu1399lalunslgusnms enfitu anususaves Uil insawanansntaslunisan
Arlgarpveadliuinig Foazaonarnliinuau17919lalunslsszuusindadu (vap, et al, 2010)
UL IeEYa9 Lee, J., & Song, C. (2013) Aina1 ¥4 analfnsladudesonsnlunsia

arwadlalunslguiny winsanwi winszuudmsldvimaduldewigldmeniszdanaliildife
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o & o & > a ™ ™ @ v a ' o
anulielaundu asu wingwanuewwdiatumursawawszuuilsglsuinslass i

o
< @ '

@Tﬂumw3Jmmm‘lumﬂﬁmmjﬁgnﬁmasziT'fla fnngamnanTaandn ke

aunAgIw 1: MswaNsuuszmIlginalulad I8nswanisassdeninnlinedae lunslduins
ami‘mtawwﬁmﬁ‘mﬁaqmmw

IMNMTNLNIWITIUATTNULDIAaInToaNTumnalulad wudn wuudiassnisaansy
waluladludwanufidszlosiuazauwanuialumslianuwsasszuofianuaunusnuanalingdaly
mealalfusns (Montazemi, & Qahri-Saremi, 2015) naRuuUsaasnsuaniuinaluladdoidudauds
fanmudmibifigmarmldifuanalindalumsldusmanaluladlna 9 (Luam, & Juo, 2010) Aotin
mn@wymmi:uummsna%ai:uu'lﬁ'lﬁdwﬂvlé’mﬂﬁdﬁfuﬁ]:damﬁﬂﬁlﬁumwuw"ﬁ‘la’lumﬂ“ﬁu’%ﬂ'mLa:
Q’L’Eﬁ]:ﬁﬁnﬁdmwuﬁ’ﬁ‘lmlumﬂ‘fﬁ:uumn?J'a"fu (Yap, et al., 2010) wiaurisazasnarinlwiinanuaslalu
mildnuuazmilinuwiimaslsudazyana

ANNAZIW 2: uuuFinasmisaniuinalulad d8nTwaneassdanialinede Tunsldusnms
ami‘mtawwﬁmﬁ%ﬂ‘aqmmw

MnMIAnINRITBes Mandiuad gnas (2560) wudn analineladewalwdianda
ﬂ’li@%‘lﬁ]‘lﬁmuﬁuvﬁﬁq’un’lw wazmstRsduasanyinslaiudenusuiufideuniumaisiuaes
mwmfﬂaL%mqﬁﬂiiﬂumﬂ%ﬂ?ﬂﬁ Riffai, et al. (2072) \BuLA 81N WAUINWITLVAS Bliemel, &
Hassanein (2007) %aﬁnmmwﬁdwﬂwadgﬂ’ﬁmuﬁﬁ@iamsﬁuﬁuﬁy.aq"umwaauvlaﬁmumaﬁuvlsﬂﬁ
WU msﬁtﬂ'l%mmﬁmm”ummL%au”ﬁ"lfmﬂwia@"lmﬁﬁ?u6] anfunaliszaumsaslalgomiulad
qmmwgaifumué’nﬁw
aaadgan 3: anlinala Sinswadenndnssuanuaila lunisldusnsaunin

LLawwﬁmﬂﬁ'mﬁaqmmw
ADANBUNTIVY

v v o
o A A ' <

dszzinsuazngualadge Uszmnsfildlumsdnmassi fe ngu Gen X Nila1gyAIug
39-53 I Afanumaninlunislsmninluu lusameawmiiaaauans 1 ldun 9smiaan dswianRsulan
FInIaNTIYIE 29nTaglent uazdiniagaidad nuwamowsziwangd laofidasiuvaslizmng
NIFW 3,561,377 A% WATAUTETTINTIAUBLTTULANTS Sasaz 22.58 $112% 813,273 At (SLUURDANNI

= 2 A Al a a = . o ' P =2 o &
manzfo, 2560) Safiah @S wawAsinafisuninidungudlagnefilslunsdne danu awaves
ﬂ@jmﬁatm“lum'sﬁﬂ]”ayja"LaJsl%éwm%’umﬁmﬁ:ﬁuuuﬁwaamumn%ﬂmqaﬁ”’m (SEM) @uNfAua
Wauludashitaunin 200 @288 (Hair, et al., 2010) luruidofgisn ldviniguaiatnmanue 400
o ' A PR § o { o o o 4
a0819 Gefialdindiuinmaiuiasgiu Nszauauidadusosss 95 uazszaUAIAUARIALAREY
Jouaz 5
A A A a o 2 ao < X a . . A P

inIasian I Iwn159e lunsdnmidoasedt fe uUUFBUNNY (Questionnaire) LATaIila
P = o <X a 4 ad P A A o o A =
dlumafvrunudeyaluaish de wwoseunudsituaaunisaiaaisileamuiaudalul dnw
dagaifivanungudnivenivusznsldinalulad, uwudinesnisseusvwianssuuazinalulad
anwlinga uazwgdnssuanuailalumslduinsauninuenniiasuiiaguninaes Gen X a1
LNRIINIITINGT G191 UNANNAINRALENT NOBHRANNITUAZINUITBNALITEY LN aLTuRUINIg
Tunssauvusaunny (337al 19F 59T, 2555 WRZWITUN ‘wmyjaﬂ, 2560) taoutspantiu 5 89u
mﬂﬁuﬁa;‘J‘aﬁfi’nwmnﬂudmﬂs:mmm (Rating scale) lasutisunasainlssiiiudinay (Likert scale)
vu 5 szauauAaLAn



MImnIuImInIiaiuaiunsilia 31 10 aufl 2 nIngnaw - Swiay 2562

MINMWATEIRENI9 tusugeunNf ldanmInunInenas wisefifieatas
"l@“’l,ﬁpjv%‘u’m’ltyﬁﬁmu 3 vihw FnseTareuanuiisIasaiaitamuszanumanzsnrasnsnile
Lﬁaﬁmuuaaumﬂﬂﬂ%’uﬂ;aLLa:Lm""meiauﬁwvlmﬁmj”agaﬁa lasfrauudaztadasfien 10C (Index of
consistency) lsignin 0.5 (Rovinelli, & Hambleton, 1977) mmfuﬂﬂaaumml,%aﬁumadﬁ;‘mﬁwmu
ilE3asuds (Reliability of measurement) Lﬁa’imsw:ﬁmmmmL%aﬁ'maaLmuaaumﬂﬂﬂlﬁgmﬂma
Cronbach i asuImsngndsziniasauuns laglwedudszansuannin 0.70 (Nunally, 1978) w1n

£y '

fiawtaunin 0.70 zvnsaatadnu

NAN13298

Hasuuvuseunwdnlnaiduiwandgs Savaz 55 mq@iguwi 39 - 43 U Yaunz 49.30
FOIUNINANTA Tauaz 65.80 TEAUMIANBIUSYYAT Tonaz 51.70 uazTldiadudaifiou 20,001-
40,000 U Fawaz 52.80 WndAnssunsliuennitatuieguan drulngiasldonmu laginen
Asauaia/ ausouds Snradeuimsldnulddioanias 1681 30 wfi - 1 T2lu9 wazinsldou
LLawwﬁmﬁ'ﬂLﬁaqmmwmﬁ@:Ta: 2%

1. MIaTdaumMIwanuaIuuulng §3dnldRanIonaindiau (Skewness) waz
faulds (Kurtosis) T,@]ﬂﬁ@hmmg’mmnﬁmLLﬁ]waa@"’sLLﬂié’dLﬂ@lﬁLﬂuLLuuﬂﬂamsﬁmmwLﬂas;j
lug24 -2.00 4 +2.00 uazfidrawldsaglugag -7.00 il +7.00 (Namahoot, & Laohavichien, 2018)
wui nndadnnuiidranudvesaandsddnszning 1,056 fid 0.232 uazfidnauldsszning -0.701
119 2.446 waavirtoyadiaunmuaiaina sz

2. ManuFaauvasaulsdana Q’jﬁi“s_l"lﬁﬁmuuaaumuﬁ"lﬁmnaaumwLﬁmma
L%aLf:am"l,ﬂLﬁu%yjﬂﬂ”ﬂﬂ&imﬁama 400 A% RBIATEEIMMaNudasuasdaudssane TagRarson
aneaulszantasandauinnit 0.70 ugasin °1TagaﬁmmL‘Tjiaﬁ"ummsnﬁw"lﬂﬁl,ﬂﬁ:ﬁmaﬁﬁvl,@ﬁ”
(Nunally, 1978)

A15191 1 LLK@GNRﬂ’]S’?LﬂSWZﬁ@hﬂ’n&IL%ﬂ&lw%‘ll’?]d@?h uily

aaundsuds aandssoina Cronbach Alpha
fTasudunissansunaznsiinalulag 0.736
Muanuananislulseansain 0.807
Muanuaanisluanuwenmu 0.795
Andwanssinu 0.759
Taduauuuusiassnssansunalulad 0.720
ﬁwunws%’ujﬁaﬂs:’[u’ﬁﬁﬁ"[ﬁ%“v 0.771
dumyiiianuiolumsldng 0.787
fasadmanalinede 0.854
FUAMURINT 0.853
AUAUNIIA 0.800
Muanuasllasaan 0.819
TosuaruanuaslalumslFuinig 0.736

a s o A o . . § @ o
3. M5ILAT1RL8BIEREW (Confirmatory Factor Analysis: CFA) iNa@insaulgaina

lahagnaldaudsudadsiiunield wezdudsdaunalddilafianudmaguinndinu §adslav
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MITATERANNFEAARBINANNAUBILLUTINBINTIABIAUSzNOUTITUTURIAUT 1 uazsrauf 2

lasluduaauilfidvazrinmidadadnunddininasddsznavinasgiudininnmaiunasgu
@ ' . 4 o o v @ =

(Waend1 0.60) (Hair, etal., 2010) tWadsunuudiasslilianuganades GInan130sIaay

AMURDANNBILULFIABINTIANT 4 T8 (nauimsvensuuszmisldinalulad upusisasnisuensy

a

walulad aaulinsle uazwgdnssuanuaslalunislduinig) wuda drlasuaas (x?) = ss1.861
A aa ' a A " a
AUBFAYNIIFAA (p-value) = 0.000 A1aIFNBaTe (df) = 337 F9d1 p liHIBAWNIUH FINITIN
Asiiaaaug Usznaunmiaadulalasfiansmnanailasunisauwns (% df) = 2.339, NFI= 0.879,
g

RMSEA= 0.058, RMR= 0.024, CFl= 0.926, IFI= 0.927 LazTLI= 0.915 FINTWA VNN TUH (Browne, &
Cudeck, 1993; Hair, et al., 2010; Namahoot, & Laohavichien, 2018) 8n13,398¥11N170 32980 UA1 AVE

' I3 ' ' o ' 2« oA A A '
VoIudazaIAlIznauagTning 00.536 - 0.764 Tannni o.53adudriaunzan WaNasandl CR

' \ oA ' ' = ' & . a
vosudazasAlsznauwu i dnagszning 0.749 - 0.906 Tawnndn o.73ndudmazauNN

4. wuUIAaIENN1TITlATIESI9 (Structural Equation Model: SEM) 1umsiiamehninag

wiamalanziidunmamanuaunsiiiianguasandsudsnmouenuazaudsudiniely Tand e
N13037980Y ANDNABITINVLIA0Y tNenagaudanuduRwizaIdudnnar luuuuiiaes
= U v v a a 4 A 1 1 a 1 o aAa a ]
flanumaaadasnudayaifadszandnialiadisls lasdaudsudazdaddniwanisassadngls
(Namahoot, & Laohavichien, 2018)
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A15199 2 Ltﬁﬂdﬂwﬁﬁﬂﬁ’]uﬁaﬂﬂﬁﬂﬂﬂa&lﬂﬁ%ttﬂﬂﬁ’]aadﬁNﬂ’]iL%dIﬂiOa%ﬂd‘HE]GEI]LLUUT]’]?EJEIN{U

wpdnsuanuadlalunslduinssninuawniindwiaguninaas Gen X

ANaTHh AR IE A TN REGE] HAN13AIIVEBY
X2 df < 5 gowivle 3.315 %
NFI > 0.80 nausuld 0.835 Fn
RMSEA < 0.08 sawsuld 0.076 (AgI1
CFI >0858 0.878 i}
IFI >085 6 0.879 W
TLI >085 6 0.859 W
RMR <0054 0.087 W%

737 Hair, et al., (2010) ez Brown, & Cudeek (1993)

HANIIATIIFAUANNFAAANDILLUSI8098UNT5LTIlA9&319 Wudn d1 Y2 = 1170.025
df = 353 p < 0.001 XZ/ df = 3.315 NFI= 0.835 RMSEA= 0.076 CFI= 0.878 IFI= 0.879 TLI= 0.859 L8z
RMR= 0.087 HWanuLn s inanya ﬁaagﬂ"lﬁd"n wuudaetlasiainivas 4 suinnusaaadainaunin
ﬂ”ufagm’ﬁdﬂi:ﬁ’ﬂﬁ (Browne, & Cudeck, 1993; Hair, et al., 2010; Namahoot, & Laohavichien, 2018)

nan13aIFauaNNAgIUWLIN ngeinisuaniuuaznisldinaluladidntwanisasede

anulinsle aghsiiibdagnesfanizay 0.001 (B = 0.716, p < 0.001) AItkw FepauTuANNAZINA 1

Ada

uuuraasmsgensunaluladfdnswanvasidanulinele edelidodagmesianszau 0.001 (B

& &

= 0.645, p < 0.001) @3tkw Fepausuaunfizand 2 anwlindaidniwameassdang@nssuanuaslalu

n1slEusns edeiidbdagmesfidnszau 0.001 (B = 0.858, p < 0.001) AInK TdpansUFNNAFIUA 3

A1519% 3 LLE‘I@NNE‘]ﬂ’]i@]S’Jﬁ]ﬁEUﬁMU@EW%

ANNRZIN BNSNANA answanedan HRANS
H1: UTAUT —» TRUST 0.716*** aﬁua%u
H2: TAM —» TRUST 0.645*** aﬁua%u
H3: TRUST ____, BI 0.858*** CPSTLION

Wanee: UTAUT fia nmszawiuuszmsldinalulad, TAM de uuudrassnissensumalulad, TRUST

fa anwWlinale, BI da wadnssuanuaslalunsldou, = = p<0.001, ** = p<0.01
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Abstract

The objectives of this research were to analyze the structural equation model of the decision
making to use the service of the elderly care center among baby boomers and to propose the guidelines
to use the service of the elderly care center.the sample of this study was 530 baby boomers aged 45-73
years old living in five provinces in lower northern region 1,namely Tak, Uttaradit, Phitsanulok,
Phetchabun, and Sukhothai. Data were analyzed using descriptive statistics.the analytic results indicated
that most of the respondents were female,52-58 years old, married persons, worked as government
officials/ state enterprise employees/ state employees, graduated with a bachelor's degree, earned
average monthly income of 20,001— 40,000 baht and lived with their spouse and children/
grandchildren. the results of analyzing structural equation model indicated that service marketing mix
factors had the highest level of a direct influence on attitudes (B=0.285, p<0.001). When individual
aspects were considered, an aspect with the highest level was process (B=0.954, p<0.001), followed by
promotion (B= 0.934, p<0.001) and place (B=0.888, p<0.001), respectively. In addition, the attitude
factors had a direct influence on the decision making to use the service (B=0.228, p<0.001). However,
service quality had no direct influence on attitude the decision making to use the service. therefore, the
findings of this study would be beneficial to provide useful information for those interested in operating
the elderly care center to focus on service marketing mix factors, especially process. For example, the
center should have standard working system and comprehensive background check and screening
system, health profile record. In terms of promotion, discount and privileges should be offered for the
clients via advertising channels. Information center should be organized to provide basic information
about the elder care center. For place, availability of parking spaces should be enough to meet the
demand. Environmental management should concern about pollution- free atmosphere. these elements
shall build positive attitudes of the clients and stimulate their decision making to use the service of the

elderly care center.

Keywords: Service marketing mix, Service quality, Attitude, Decision to use, Care center
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msﬁﬂmﬂ’agaLﬁmn”uamuu‘%msgl,l,atﬁamq LLR:E‘iﬁ‘ﬂLﬁ: BINUMTUINTIINLONENTNIITING WA
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laoWwwIu131N9IU I8 289 Kotler (1997) AmNIWNITLINTT Usznaudin 5 aaudls JANTINNA 20
fMDNN WAIWIIINIWITBY Ziethaml, et al., (2013) Hiaund WawwnanwIssaawyws dszlwin
(2557) Usznaume 5 d1onu mIdasulaiianliusns Wwaunnnauitovad @ o wedTariuas
3u9 (2541) Ysznaudan 5 drona g}”ﬁﬁ'ﬂ"lﬁw”@umLmuaaummmmmﬁﬁl SnyisaNnnIInagaUNs
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Abstract

An important business in the tourism industry chain is the tourist accommodation. Which the
marketing concept has changed from the only accommodation type to a place that provides a living
experience. this research therefore selects the issues of cultural boutique hotel loyalty management to
study by using contemporary management factors as per the market 4.0, which consists of the influence
factors of opinion leaders about cultural boutique hotels. Customer participation in product creation and
managing the customer experience Which has the middle separating factor which is Relationship And
emotional attachment While the following factors were the level of loyalty in both attitude and behavior.
In terms of quantitative research to re-examine the rational model, using data from samples of 280 guests
staying at the cultural boutique hotel in Bangkok, supplementing the study with quality research through
in-depth interviews. 7 cultural hotels. the quantitative study found that all factors have a high level of
average.the cultural level is the highest recognition. As for model testing, it is found that the influence of
opinion leaders in cultural boutique hotels Customer participation in product creation Have a positive
influence on customer loyalty, except Customer experience management factors that have a negative
influence that may be caused by high levels of management but lack the direction that does not respond
to customers due to the ability of personnel and understanding of customer experience is not good
enough because the sample unit that The study is the customers who have used the cultural boutique
hotels both domestically and internationally no more than 3 times with a total of 84 % . Of the samples
that have just stayed for the first time, there are 81 percent. In terms of qualitative research, found that
customer experience management is not effective due to the limitations of human resource management
that requires language understanding. And culture of both Thai and foreign customers well in response

to the management of these factors.
Keywords: Heritage boutique hotel loyalty, Influencer endorsement, Customer experience management,
Customer coproducer
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NINIINVDINITHIAMNANALISIUINURALTITMHSIIN (Overview of heritage
boutique hotel loyalty management)
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gjimmmﬁfﬂviauﬁmﬁﬁqmmw Lm:tﬁﬂé’%’ummﬁfnmﬁuﬁammﬂ%mmammmaaau"l,aﬁ LazZN17284
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MIRtUAUUHIRTaITNIIINTIaaaaan latiua) ML’%‘awaamwé’nmﬁmaﬁﬁumgaﬂ UINALUWIAG
ANNaIMINIMIaaaLEsUseaun1sal (Experiential Marketing) faanuuusiiaiduiianinudosns
mUlwnaaQn@ﬁﬁ'Lﬁm{umnmini:@jumamma’m waznwanwainastuluassudinduios
ms%’ujﬁﬁfnmmmﬂwmmwaﬁ"’m‘fu Iﬂuﬁaﬁgﬂﬁﬂﬁ%’mfmﬁaﬁumﬂlu%'l,waagﬂﬁ’lﬁl,ﬁw,mmma
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Vaa

gaanswanisaaaaine nulssusayfaidoTmuns 358 (Heritage Boutique Hotel
Influencer Endosement: IE)

vaa A a . L. ' A o

Hi8nEwan19awda (Influencer) Lo Cambridge Dictionary i1wanafisyanadslanyialy
inazisanitufenined (Business dictionary) lanyanadananinaziianuseni isimyluemand

A v A o a A & ' a a = & o o oo o
wiafandud vinslwiTesnudued9d sansnusasanufain Juus uazlianuiundauld
lasgdianiwameanufanumunsnaivanudeiudeyanadui ldsudoys 21amug luanunsal
ldfianaionfivy §@8nswaldifivuniy ag 819138 lasfiw udu lulangsiafiiduddaea
danalinsfemImaniamariusessauaanlal foulddTinina wiu fHidvimyduiudinu g
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a1 niagnfunumnedeuaniduglianuiludafud daioniinniii wisnsuusindiuenan
ﬁ]ﬂﬁmmﬁ’uﬁaﬂ'sﬁmﬁﬂﬁdmﬁumsmuﬁuﬁwﬁfu6] luée (Perrey, et al, 2013) N3khanuisuval
Perrey, et al (2013) TpunsdnsIuIlnanaadulagefud/ uin1s wudulngldiudning
nsaadulannangfidniwavasfudt landayasivayuluasasaulainudt fauaz 60 vasgsfia
saulavazldianiwananudaantisfesinianiiaa1aniiunin “Influencer-Based Marketing” waz
ludrwandaniasnz 86 vasfiianing fa udeninas (Technorati, 2013; Hsu, et al., 2014; Newman, &
Daniel, 2015; Tomoson, 2016)

n138idITIM8T192899nA7 (Customer Coproducer: CC)

n3fidIuTIuaI1Iva9gnaT (Customer Coproducer) 13ufinsdnmasudll a.a. 1980 law
Toffler (1980); Toffler (1983); Gronroos (1990); Gummesson (1991); Davidow & Malone (1992); Pine
(1993) ﬁ]’]ﬂLL%’JﬁﬂﬁLﬁuﬂ’J’mLﬂ/ﬂﬁ]luﬂ’ﬂuﬁadﬂ’li"ﬂaoaﬂﬁ’]ﬁdi:@ﬁm’]Ulu (Insight) 3niiden1 9 Ngnen
daansdadifud1/ uimilunnineusuasanuisnalauazaiennuynii uwidamaidaduiuiwes

' o ° a . . ] o A A9 oo = Yo & @ o
avInzTInainlun3vingfia (New business logic) Talun13daniasastlidnialddndudasends
msiquﬁamnﬁﬂﬁwmagluﬁaﬂbﬁmadmswﬁmﬁqEJ (Solveig Wikstrém, 1995, pp. 6-19) N1IIANIIAL
gnsaaasuuuiazaiiianuduanlinugsfianlasasiuazlandaunsludiuvesmoivuazanag
aa & a a o f
nfidsluridagsfialangyFodunuliann
(% 3 v .
miﬁmmiﬂszanmsmgnﬂ’l (Customer Experience Management: CE)
@WULUIAAYBY Pine, & Gilmore (1998) WAz MacDonald (2019) a¥uludtdszaunisnivasgndn
_ ne o _ . N VP

(Customer experience) fa UJFUWUS (Interaction) szwivvanduazasdnniiuidvesfudraziiodn
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daafu (Awareness) mifitasunulndluaifud nsa angﬁmswﬁuﬁﬂummjﬁﬂ m3danuand
AoAFUALeINeN (Randall, 2000)
AMURNNRNIIANNFENNHS (Relational Commitment: RC)

Iumsﬁﬂmfjﬁ'ﬂﬁlﬁmﬁumw;_jﬂw”usw’haaaﬁmsﬁn?mn'wuwmulﬂﬁyuuaalumﬁa”ﬂ'j'l
mm;dﬂwymzijam‘msn‘juﬁﬁﬁm (Uni-dimensional construct) (Hunt, & Morgan, 2005) %n311n1%
Snarunitalwanufinin ANuKNWL Usznaudisnansd@ (Multidimensional construct) (Ozag, 20086,
pp. 871) G881 T mmﬂamm@jnﬁm:%’iwam‘mﬂﬂu 2 1@ @ 1) mmgnw”uluﬁmmmfﬁﬂ
(Affective commitment) %uﬂumw;‘jﬂﬁuﬁﬁm’aaaﬁms Tasiduanusunusludinialadiiiaan
mwfﬁmm:msmﬁmaa;&”ﬁﬁmﬁaiw'i”mﬁ'u ey 2) mm;dﬂw”u‘luﬁmwamammu (Calculative
commitment) Lﬂumwugnw”uﬁﬁm%mmmsﬁ@ﬁﬂmmLﬂ?uuLﬁumwdwﬁunmmmmauLmuﬁLﬁ@f‘fu
MNANUFUWUER DI TIN ém%’umwwmwaammanw“’u‘lmm%”m%fr g“%“’m"l,ﬁmmﬂszqnﬁ
Iuﬁﬁmaamm;dﬂw”umamwL%dmmﬁ'uw”ufn”ugﬂﬁ'lﬁdaﬁuﬁwLm:aaﬁmiﬁlﬂun‘f’maa GRRECLINATER
msmmmme;iammé'uw”uﬁmuﬁmmaa Hunt, & Morgan (2004) %ﬂ%mﬁmaaﬂlumi"ﬁﬂﬁ ANWKNWL
{08 Tassjaiunalanudmdgiuanugnwuduanuian Lﬁaammﬂuﬁﬁmaamm;dﬂw”uﬁﬁ fia
inadanuAnNAv09NeN (Loyalty) azi’mﬁﬁaﬁm”tgmnﬁ'q@ (Oliver.1999; Deepen, 2007; Pappu, &
Quester, 2016)

ﬂ’n&lanﬁ’%ﬂ’lda'ﬁ&lzﬁ (Emotionnal Commitment: EC)

AMUKNWUNIIaT DTS Sweeney, & Soutar, (2001) fesurslagldifiealosiudrin
mw;dﬂw”umamsurﬁLﬂuﬁaﬁLﬁ@ifﬂumwjﬁﬂ I@Uﬁ]tﬁi:@”umﬂﬁaU’ﬁuagﬁumsﬂiuﬁu Qm@hm@ﬁ’u
MAAN B UL 9 vosFufuaUS NI duis e Iﬂmqmmﬁﬂsnﬁu anvazilunanwioay "fuag;ﬂ”u
nmadszidinguansmzudazedi arsuald1uuan Ao Yslomidlasulanfinuiuaiiuaianss
a1nn13aanuluni1suilna (Lincoln, Taylor, & Chatters, 2015) A n19a13ualiiaaInn13iug
mﬂqmé’ﬂﬂm:ﬁuﬁﬁmﬁammﬁ'&lw”uﬁﬂ“ucj‘lﬁu‘%mﬁ Wndenldaansnsudasla m's%'uﬁmamsmﬁ
9199z1iNMINIEn e MUSMIN 3L 9mdnspes Sheth, et al. (1991) a5unpin GLGY
ﬁ%’u;i?ﬁmmsmi mmnmm;ﬁfﬁﬂmaagnﬁﬂmﬁmﬂﬂﬁ%’uﬁuﬁﬂLtazaﬁms % Hirschman, & Holbrook,
(1982) afu1ain qmm”]ﬁ'{ujﬁ’mmimﬁ Lﬂumwfﬁnﬂuaopjﬁinﬂnﬂﬂuﬁﬁwaﬁau@iaﬁumﬁmﬂumsﬁ
e e el Gl

m'mﬁ'nﬁ@iafsmmylaﬂL%ai'@uuﬁﬁu (Heritage Boutique Hotel Loyalty: LO)

Anunndsdadud/ uInIvasgnd AUNBHIANNTA GRRETN w%”auﬁa:aﬁfuagulumﬂ“ﬁ
Fadud/ u3 lagenduaInABVEIFNIN “A1NNANALBIgNAN" (Customer Loyalty) daasIFuwed/
UIN17 (Keller, 2013) mﬁa’“mf':l,ﬂumsﬁﬂmmwun”nﬁﬂuaagﬂﬁwia “IﬁqLLsuHﬁm“Eﬁ@uuﬁﬁu" laidnesd
INLLsaJﬁi"ﬂwm:ﬁyaQﬁ"lmu‘lmh:mﬂvlmj

mwmnmJaaIsoLLsuyﬁﬂﬁﬂﬁi’l’mmﬁa (Aggett, 2007) I@]UINLLi&lyaﬂLL@ia:LLﬁdl%LL@ian{uﬁ
ﬁmmLmn@hdﬂ%mmﬂ‘[sauiugﬁﬂ l,l,a:gﬂl,mumsﬁaa‘fn Lﬂﬁumsﬂ%‘uﬂgamﬂiﬁLLsuLm wialdanud
in9YszIRmEas 1T Iiammﬁ‘uLﬁ%ﬁi’ﬂuﬁﬁﬂﬂﬁi’ﬁqmwnsm wiaahluuifivneduui idiges
L&A1 LfmmLﬁﬂiﬁ@ﬂﬁﬂﬁ?«“ﬂ"l@i”ﬂﬁ?smnmmaaf@uuﬁssmmﬁﬁaguﬁa %%al’ﬁf@uﬁisuﬂuadﬂgwﬁuﬁaqﬁ'u
(Miller, 2001)
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anuuan YouUsERUM SN WIRRTITULAZANIATWNNABLUIANNAR lasnITanTiulssusunse
18Uz lgminniudisaufiasuaslsusy
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negumamaﬁ‘l%‘l%n'\{"aﬁ'ﬂ

M33suassit 1955 sAnuaruiasiedrsiafuduainoy lasdinis@nuwiisaiy
ﬂéuﬁ"m&iwﬁﬁaﬂﬁ.qwﬁﬂau%ﬂvﬁ (Lower bounds on sample size in structural in structural modeling)
289 Westland (2010) lelauagaInisdiuisuuiaalacing &38 n>=502 — 450 r + 1100 Lo r Ao
SAMEIUTTNIIAIULTFING (Manifest variables) #3a62%3@ (Indicator variable) Tuaauysues (Latent
variables) #9lu9u330152n0ue Indicators = 30 UAT Latent = 6 G911 = 5 9INNITAIBI D
§a37796% Wud1 $IwIud8819 100 G288 Lﬂm‘hmmﬁaﬂwaﬁﬁaﬂﬁqmﬁuaﬁ’ﬂﬁ walwouise
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2 TumauaNENY (Two stage sampling) Tagdfinmsasit

1. Wfendratannanlsiussydadsiausrulunsanwamiues anduwau 7 s laold
ABMIFULULY mnIﬁLLmﬁ'Lﬁwﬁ'ﬂﬂmzmﬂﬂukunugﬁﬂL%du”@uuﬁiiuluﬂ@dmwwmum% I
vzunns 15 WA
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wiasfiafilFlunsise

ﬂ’]ﬁﬁ'ﬂﬂﬁ%ﬁ;ﬁﬁﬂlﬁﬁﬂmﬁuﬂ’ﬁ NUNIWITTUNTINUAZHANWITDA § TABITas e
Lﬂumauu,mmﬂuﬁﬂﬁtﬂuummﬂumsw"’mmtmuaaummﬁaLﬁuiagamjm‘ﬁ atng laudlaseate
WUURBUDNA AD 1. ANBUSHIUYAAR 2. WodnsIwmIvaaieiuazdandinn

mulslunsauunirandse 15anasiauuy Likert Scale 5 5261 93t

1. J99u9a52@n (Independent factor) Usznauaae AuATNIIdeRianinanisnuda
Lﬁmﬁ'ﬂs\ﬁLLmyﬁmﬁﬁwuﬁsw nsfiduimainianueinngnd uszmsamalszaunisalgnd

2. dafesa@wnans (Intermediate factor) Usznauean AMUHNHUNIIANUTURUT UAz
AMUENRUNIN TN

3. fadaaa (Dependent Factor) fla anunnddalsausuyaifsiausTu (Heritage boutique
loyalty)

wwussuawldriumIanaseuanuissasafaiianruugaunun e nsuszsingw
awn;ﬁ%nwﬁwgﬁwmu 5 Y% W8EHNN1IATINREUANUTLINTITINATIaduEAR Cronbach's Alpha
Tapddnszning 0.762 - 0.943
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1. ADALBINTIMWT (Descriptive statistics) Usznaudisnsasaz dady ai’mtﬁmmummgm
wazengulszANT AU

2. a0@ana1W (Inferential statistics) #I8AILDUANNTTLATIFITIY (Structural Equation

Modeling--SEM) laelt Co Variance Based SEM
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NAMTAATIZAL98URAIGI ATHANUNANNAY (Fit index) fa Chi-Square/ df= 3.013, RMR =
0.069, RMSEA = 0.072, GFI = 0.858, NFI = 0.853, CFl = 0.914, IFI= 0.921 %aﬁa’hmmﬂm”’a wis
luudazivagluszauminzauwaldldifanmaivdaunuuaasiy manuniwissunsanlunisaing
wariasansninldlgle (Byrne, 1994; Gerbing, & Anderson, 1993; Hu, & Bentler, 1995; Marsh, Balla,
& McDonald, 1988)
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-5.591***

AINA 3 WEAIHANITATIERLEUENTWA ludauuy
WRNBIRA: *p < 0.05; **p < 0.01; ***p < 0.001

anumIzaNTasdauuy lagldianasguanunauniu o i1 Usingiwariunmia s
narwnudine 1t 4 a1 saudlilsidwnmeid 1 61 @a 6 p neiiiesannnnslEen p —value > 0.05
WwnTaT1380 UANIRNNZ A u“ﬂl“ﬁ”’lajﬁam"Lﬂ”@Tﬁtjmqmﬁﬁm”ana'nu”na:"lmaﬁm%uﬂ“u Gl
2 d3em3 fa anuTUtauvaIninuy (wuaulnigelszany uazaauds Construct) Lazawadlatng
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Abstract

This research aim to 1) analyze the differences between user groups that affect usage behavior

mobile banking service and 2) create a linear model showing the influence of the marketing mix (7P’s)
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that affects usage behavior mobile banking service. In this article determine the sample size by non-
probability samping with purposive samping at 95% confidence. Data collection of 707 sets.the level of
opinions on marketing mix factors is at a high level (>_< =4.05). When divided user into 3 groups is student
group, working group and retire group. the results from 3 groups at good level. However, when using the
all factor results from each groups to analyze the relations with One-Way Analysis of variance. Found
student group and working group is statistically significant difference at the 0.05

The analyze result of all variables were used to the multiple regression. It was found that the
price factor is not relationship with the usage behavior mobile banking service. therefore the linear
reguession consisting of factors is product, place, promotion, people, physical evidence and process.the
correlation coefficient is.752 and usage behavior mobile banking service prediction was 56.6 percent with
statistical significance at 0.01 level.

However, the different of age ranges affect service usage behavior. From Backward Elimation
analysis, it was found that the price factor did not affect the usage behavior mobile banking service of
student group and working group with people and procedure factor. It opposed promotion factor that

does not affect the usage behavior of the retirement group with statistical significance.

Keywords: Marketing mix, Consumer behavior, Mobile banking
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AZUWWARY 2.61 - 3.40 Aa dlFunaiudae Aawelanudadsluszduihunans

AzumalY 1.81 - 2.60 Aa HlEuSmaAude Aswalanufidaluszdutas

AzuLWARY 1.00 - 1.80 fa glFuinaAudies Aawalanuiiluszduasdiga

aawd 4 Lflm]’aﬁmﬁml,am]”mauaLLu:lunﬂiﬂ%’uﬂgamﬂ%&mn%mﬂumzl WUSRAS SN
wuusauauduwuuudaieia (Open end)

MInagauLiasiiadsy

fmInasauanuideiie (Reliability) 2asuvusauny laovinlunases (Try-Out) udaya
anglguinmsluune LUSKAS $197% 30 A% ﬁﬁslmﬂuﬂa;uﬁmzmﬁﬁmm"ﬁ WaaTagauinmiile

Twupusaumaiudmusudilaniald ddymlalunsaevuouseuny uszdasuuvuseumadilanss

o

uilanfgidsdasnisdnsniall anuuihundiazsilasld Cronbach's Alpha Coefficient Wuin

fidviny 0.863 uaziiafarsansnoan wudl nnauiiduin 0.70 Fadudfidadiold (ynyoy
a
3

A3aza1@, 2556, . 95-113) Faspdshmaiuaiasdalumafivdeya

MIUTINTDYA
dnflunisiivdayasenitafonansian - NUAIWKT 2562 TIuM9AU 2 1d0u

;jmauuuuaa‘umut\humaaauvl,aﬁﬁaﬁu 711 919119 ;\Tﬁﬁ'ﬂﬁwmnaauiagaqﬂ‘[@ia (Outliers)

o ' = ' . a @ o & o o o o o ' ' o a '
pIngdudadng Taazdinadanalieszddaya aviu Bdasdanmanudayadinaneudiiie wud
ﬁ‘i’]mmmuaaunwﬁﬁ%gaqmim 4 578017 39¥1N157A88N A9 FTBNAHIUAITATITROVUAE

U

=

N

= o { . = a a 4 v o
snmmﬂﬁwagaﬁu@mmamnmﬁu6] yn E]’lﬁ]Lﬂ@]ﬁl’mﬂ’&’]&m@Wﬂ’](ﬂﬁ]’mﬂ’J’]Nﬂa’]@]Lﬂaﬂuﬁ]']ﬂﬂ’]ilﬁ‘ﬂQHQ
U

a

Y

aa

sunillglduan 707 e ntuisihdayaienzinanieada
a ¢ v aadg o
MIAzRdayauazanan 15
1. MIATILVBINTIW (Descriptive statistics)
L1l mzddayaiionudatbdulszmnimaniveanduaiadne ldun 39wia e ang
szaumsAns andiw uasneldiafodaiden lasldeianud (Frequency) uasen3asas (Percentage)
a & o« s Aa ' a v a
1.2. myeMzisaulszaunaniaaia (7P's) Aduadangfnsrumslsusamslawne
wuedne uazdsmeluisanadanndnaunislduinisluns unedis lasiaualugduuudiaio
(Mean) wazenadwdsiuuunaIgu (Standard deviation)
2. M3NATAIBIQUNN (Inferential statistic)
2.111331A312% A1 ud U5 Nn 91887 (One-way ANOVA) tWanagauiitdade
Mudszmnseaas IﬂrJmqﬁ,mﬂ@mﬁumNawqani‘iumﬂ“ﬁu?mﬂumu WLIFNILANEN IR WAT e laj
a I o . A o ' A ' o a
2.2 n1371AT1zR T8 (Factor analysis) LNaduNgunIasINnguaILlsdass
Aa v o o o A v A @ a v o §a A v o & :
Aflenuduniinu lapdudagludibidonmzdonudumusnuen Ssanusunuiiuerszdu
Tudianisuan (lludenadoanu) nsafiensay (dulunsassnudan) Ald druaiulsiauazifavoas

Tafanusguwuinuniadanusunuinuiasuin
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2.3 ﬂﬂi’?mi’]:ﬁﬂﬁnﬂnaﬂwn (Multiple regression analysis) LNENATOLAMUTNN WS
seninaudsdate fe Tasadintszaunisnisaaia (7P’s) nudaudsanu fe wodnssumsldusas
Tuine uuedng Nuianeaia 95% lasnagauintadsadinlseaunanisaaa (7P's) danuaunus

dawn@nysumslsuinisluune unsdiavesngudiatnamiali

NAN13228

1. NMITIATILHLTINTIRW (Descriptive statistics)

a

1.1Namﬁmm:ﬁﬂ”@gammj@muLmuaaumu WU dnlngedn

U

ﬂEGL“ﬂW&I%’]%ﬂi Aaudn

Fouaz 72.4 luiwends Aadudasar 64.1 a1gazning 21-30 I Aadusasar 72.3 midAnwszay

a a

Ysgyanas dedusasas 80.6 unniSuw wndnw dalusawss 74.3 sulddaidioudindn 15,000 v
fadusasaz 55.2 laufdwinluuny wusdnsfilfuSmaissswanadsd Aadusesas 46.5 1%
pinvanaanlaifivhinuluwie uuidhe 3 1ems Aadusasas 31.10 fidpsdyFuszinmdos Aadu
o A o ' <, oA a & @
Yawas 70.3 uazaudlunsldam snnin 5 assdaiden Aalusauas 73.6
1.2 MTAeTEREnlTzrININIaaandnangdnssndanisldusasluuny uwusdng
wlanaiSoufisunuinusiaads 5 3zau (Yyoy 3800, 2556, k. 82) 1UaHBIARIANTINN 1
wWuin s:ﬁ'vmmﬁmﬁmam@mﬁasmmwnuagﬂmm”umn (X = 4.05) @HTDINIINITIATIRUNEY
Lm:@ﬁ’wuﬁma&ilm:ﬁumnﬁq@ Lm:@%uﬁmﬁaﬁmamsﬂ‘suﬁuayjlm:oﬁ'vmn lagdutainig
mMIsadminsdssauanufainyeInguaIadugINgm (x = 4.37) ANUFILAIUINALAZABNAAN AN
ARG (X = 4.22 LAz 4.10) Lmﬁmﬁ'ﬂum:mammmwLm:ﬁmqﬂﬂaLLﬁa:agslmm”umn LARLaAe
LANGNNLA WA ) BL1ITAL
a & o da ' a v a e ' o

MRt uneluifinadangdnssunsitusasiuune wuddnes wudi seeu
mmﬁmﬁumaamjm‘ﬁazmmwsmay;lus:ﬁ'umﬂ (x = 4.02) Iﬂmsm"’ummﬁﬂl,ﬁumaana;uﬁaasha
FNiga Aa MuIaIne audisduaNuaeaniy uazdm Iy (x = 4.13, 4.10 LAz 3.88 AWEI6L)

WeRansanmInszangazastaya wudl faiusiulszaunaninae uaztfadunelu
A a . a v a e A v o o o
niwadawndnssunslduinislais upsdns Geninszatsaadays 0.50 uaz 0.60 AWEIAL
Wanasanluusdazdu wuin nndnutasnin 1.25 (Yoo A3azen, 2556) HalGaE {AaLLULFO UMW
nanuafanuiaiulllufianmadoiny eg191l3id r9egfiuandenudensinadangdnsumsls

a <2 A | o o & wa o o o a 0

vinsluwe wpsdnafiuandranu asnu giisfsdangudaavuuusaunuauuiunlunsldnu

A = a a . . Y a I3 a
LwaLﬂimeUUNaﬂﬁSﬂizL&luﬁﬂﬂLmazﬂﬁiu AEMIATzAANVLYIUTIUN9LAD

A197197 1 LLﬁmi:@TﬁJm’mﬁ@Lﬁummﬂﬁg’uﬁ’samﬂumwsa;u

favadmlszaanien1inaia X S.D. wilawa
1) unAanmual 4.10 0.59 nn

2) @I 422 0.70 mn“fiqm

3) PUTBINIINIIATIAUNE 4.37 0.60 mn‘ﬁ'zgm
4) FUMIFILFINNIANG 3.94 0.73 N
5) uYAAA 3.82 0.73 N
6) FUANBIUSNIINILNIN 3.80 0.70 N
7) GUNIZLINNNT 407 0.62 N
N 4.05 0.50 N
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A15191 1 (da)

Tasunalniduasanganssanisldusans X S.D. wilama

Py
Tawne uusane

1) nIAINGN 413 0.69 N
2) ABEIAL 3.88 0.79 N
3)duaulaaans 4.10 0.66 nn

N 4.02 0.60 N

2. M3 ANMAIB9aUaw (Inferential statistic)
2.1A71331A51ER AN NLANANITERINIEI B T RN NIINNTAAN e LS B UL BuTE RN
daavuuuseunuudazngy lasdanduaruuIunlunislduinisluwie LLUﬂﬁﬁdﬁmmqmaap‘T@]au
wuusaumiu 3 ngu leud nauioFou (a’mq@‘hn’j'l 20 1) nauipyinaw (engazning 21-50 1) uaz
ﬂq:m”mmﬁym (27g31nN71 50 ﬂ%uvlﬂ) WU im‘"ummﬁ@Lﬁumn;jmammuaaummwia:ﬂa;u AW

aglmm‘“umﬂ (x = 4.02, 4.13 uag 4.15) Lﬁaﬁﬁ:@"‘ummﬁﬂLﬁu*‘uaaLwia:n@;uuﬁmﬁ:ﬁmmu,ﬂiﬂnu

aad

N9Lden (One-way ANOVA) laaldi5uas Scheffe imuad1tadaynasiian 0.05 iawInNUFUNGS

PYDITTAUANNAALAUINNNG 3 najuﬁm]n@i’laﬁuﬁfuﬁmmé’uw”ufn”ummﬁﬁﬁ?avlai LRAIAIATTIIN 2

a1319h 2 LLﬁ@]dNﬂﬂ’]ﬁﬂﬁZLﬁuﬂ'J’]&lﬁ’]&l’]iﬂluﬂ’li.l%\‘]’]u LLUﬂ@WNﬂéNE‘?@EULLUUﬁBUﬂ’IN

dauilszaan1onisnanna 1 2 1 3 2 3
= — p-value — — p-value — — p-value
X X X X X X
1) SUHAANTUH 408 | 417 252 408 | 4.13 970 417 | 4413 974
2) AUINNN 4.22 4.21 .983 4.22 4.07 .788 4.21 4.07 .823
3) MUTBININTIAT UL 435 | 4.44 234 435 | 4.36 998 444 | 436 914
4) WM IFILFINMIANG 3.89 | 4.08 .010* 3.89 | 4.22 .327 408 | 422 .835
5) ﬁ"lm_alﬂﬂa 3.78 3.93 .051 3.78 4.04 .500 3.93 4.04 .899
6) FIBANWIULTANLATN 376 | 3.90 070 376 | 4.07 339 390 | 4.07 733
7) AUNIZTUIBNT 4.03 419 .012* 4.03 4.15 .821 4.19 4.15 975
anadslngs 4.02 | 413 .037* 4.02 | 415 713 413 | 415 .997

* dnviandtymsfiafiszay 0.05
= gy 1 NENABLTEN; NEY 2 NANIBYIW; NAN 3 NENIBINEUL
NAT99 2 WU
1) Q@lammuammm&a 3 ngu ﬁs:@”umwﬁmﬁwiaﬁ’mﬁaamdmsﬁ@fﬁmmUgaﬁq@
(x = 4.35, 4.44 Uz 4.36) LLamﬁaLLawwﬁLﬂﬁ;ugﬂaﬁ"wmsLﬁdwU@iamﬂ%muﬁmi"uQ‘l“ﬁ’munnmju
dowun ing n133a11989dzNaY wazvhomasaiululifdunoun aasnaudszaunsobldam
SwmnafifiauazauninlWuainadan U IBMTITN® MUMEMUIIALAZABNAAA N
2) TLAUANNAATUA BT UEN B UENINBNTNVEINT 3 n&jm‘hﬁ'q@ (x = 3.76, 3.90 Uaz
4.07) dwldlufiamadeanuduyaaa (x = 3.78, 3.93 uaz 4.04) Faamaserudanuieartasnin
Iuﬁnwngilﬁu'%mmazﬁlaéwm sanuazantumsliusnsfigndudym lidhendunsihmalulad

whantelwuins aunsoianda tenanideg anasaaumslivimanngiieidas
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3) N33Rz AINLYsUTIUNILE BN 3ngu WUl naNIBLIRUAE
NENIBYINIL fazduanufaiudadumissasumsaaauandianuatadipddynisadanszau
0.05 IINNTANET WU ﬁeaaaanéuﬁmmmuwsnlunwsi"umm@m@mn‘”umrmmﬂﬂa 98 LT LWA B8
MIANEY FANTHIMBLaLIala T2ELAINNTILENT WA udu Laasfansaaasu
myaanadlaiRssudsalusTuturingis udsinuimslavanussszmsunug wazn13gdladaedinig
99 liiRpsudduUSInouriin fadaaditafiagmuniwdnean

4) naNIBTEuLAZNANIDYIN fysauauAaARA oA UNITLIRMIAUANEN I
dnafipddyn1eaianszdu 0.05 ilafarsanlussazifoa wudn wlouns uwrfa uwa§uia
LLa:miaﬁfum&umaaﬁmmiﬁLga@iamﬂ%ﬁmﬂfua;J:ﬁ'ué"ma"'nmﬁu.a:mné’nmﬁﬂuaaLL@iazﬁmmi
Vl,u"j’m:Lﬂumwa:mn'l,umsﬁmiama%’uu?msﬁ"l,&iajamnbﬁ'ueﬁau ARAAIBTAINNITIVUINTLANE
Tty upsdfaiaanszazaanluns5a5005Ms 91t surasarstimuanlgunenisliusnisede
Faan tastuanurwalalumsldusns

EXDon Q:Lﬁuvlﬁdﬂumwnanlaanejm“’mL?muttﬂ:ﬂéui’ﬂﬁﬂmuﬁmmLmn@haﬂ‘"u
adainaEsAYNana f‘f}d"ﬂaQa@”&na’na:ﬁaulﬁﬁuﬁﬂsm”ummﬁ@L"ﬁu@iad’mﬂs:aumdmmm@ﬁﬁ
nadanganssumsltusmsluue wwedas mdwldludiemadoani é’uLﬁmmmnﬂ%aaanéuﬁmm%’w
109731901y Binandnuunin fsilztuuumilifiafienuadoadanu g nsldnwmalulad
Tsudunm n3lidia aneaauibdudsauuaziaine dudu Semumanudmipiaymiada
°11aamﬁui’mnﬁﬂmﬁummmmnﬁﬂ 2 ﬂa;uazmﬁ'mw

A

2.2 MIRANNFURUTITAIuL 8832 (Multicollinearity) Tu 3 13au’la (maﬁ"ﬂ@f{]ﬁdau,
2551, . 280) il 1) ﬂmaaummé’uw”uﬁsw@maa@ﬁl,l,ﬂ'iﬁas: AT MUFNR UETWL96INTT 0.80
2) Araudszinanaunus drgagiunanusdsuruludaudsiesueldlddoaangsdu e (Tolerance)
AIIAFININATN 0.2 WAz 3) fn Variance Inflation Factor (VIF) liia15ifin 4-5 @28n15ATEHARANNKS

(Correlation Analysis) T18azL880AIAN3197 3

A13199 3 URAIANNFNWHTTzI AL IBRT=NTNadang@nsInnsituSmslanne wueeng

d@nilszaanignisnaia X, X, X, X, X X X, | Tolerance VIF
1) FUHAAATAN (X,) 1 | 490" | .555** | .505** | .452** | .451**| .559** 547 1.829
2) e (X,) 1 615* | .332** | 281** | .330*| .538** 552 1.812
3) GUTAINNMIIATINUNL (X,) 1 A44* | 382* | .385*| 563** 496 2.015
4) UM IFUFINMIANA (X,) 1 626" | 586*| 507 | 505 1.980
5) SULAAR (X5) 1 672**| .536** 452 2.211
6) MUANBIUSNIINBNN (Xg) 1 .603** 444 2.252
7) MWNIZUIBNT (X,) 1 442 2.262

* fdtpdaynesdanszay 0.01

INA13190 3 W31 daudsBaszng 7 a2 1) Jandpdragniigianszay 0.01
Vo a a v o o ' ' L = B ' ]
fldndudszAnTanduwusnogoyizning 0.281-0.672 adnadiidAny Fadindt 0.80 Hadrruinmst

' ' ' A ' o ' f '
2) {@1 Tolerance 08321914 0.442-0.552 G911NN91 0.19 foHunUH waz 3) Hn VIF GHEEVRRE!
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1.812 - 2.262 $9tfaunin 5.30 Ao unmat ugasiteausBase s 7 saudsliSanusunusiues
Tl Tdase

18213161 Pearson Correlation (r) 9¢8¢1 -1 84 1luar319ninid1Gaay
wRanuguANuTuAanIa Tt wRINGaILIN A danusunninunaFuaTIlufanafenunie
wilsrudani udmndandn 0 usasilifenusunuiin fmnuaszauiiminanuauwus (Determining

o

the strength of the relationship) (Cohen, 1988, p. 79-80) a9t

r=50%91.00 %38 r=-5079-1.00 flaidayafianuduwisluszaug
r=.30 £9.49 $#38 r = -.30 f9 -.49 flain ”aanlaﬁmwﬁuw‘"uﬂm:ﬁ'umuﬂmd
r=10 §4.29 $#30 r=-.10 19 -.29 flaidayafianudunusluszaud

WaRansonaanszAnSanduwus wudn daudsdasenanuadanusunuiin

Tunneuan I@ls_lm'mz?uw”uﬁ%wdwﬁwmwmﬁu@Tﬂué’ﬂwm:mamr_lmwagjlmz@”m‘%’lﬁq@ ATINWIY

ﬁmyﬂﬂﬂﬂ“’uﬁmﬁ'ﬂwﬂx:mamymwﬁmwuﬁ'uw”ufﬂ”ului:ﬁ'ug(aﬁq@ uazudazaufitndafanusunug
nuluszauthunansuszszaugs

namMIIaTzdandunwszadiuliBarzninuanidisddynaianszey 0.01

wANs BN SMLLTB s nauia wardaulTudasaa RS AN UFNR UG wind A anduNLsTiaze

inildazlinssruamnaduas iesrnanudunusasnan ldnudninavesaaudsaug Hare Soni

AMUFNNBELEIR9 (Spurious relationship) eﬁavlajmmsnlﬁa%mmﬁamwm‘}'&lw‘"uﬂ%amqwavﬁ X

Sadasmanusuinisznitedudsamuuaraaulsdasiiazan laormmualierudsdaszfindaiueadi

MEMIPRRFNNBTLEI8 % (Partial correlation) MUAzIBAAIANINN 4

A15190 4 uFAIANNFNRBEFIFIUTz I TB R Adnadang Anssumslsusmslanng wusdna

lvadmlseaanianisaaia Partial p-value Control Variables

Correlation X, X, X, X, X X, X,
1) SuNAANAN (X,) 154 .000** v v v v v v
2) U (X,) .043 257 v v v v v v
3)  UTBININMITATIAUIY (X5) 165 .000** v v v v v v
4)  AUNIFILFINMIANG (X,) 219 .000** v v v v v v
5) duLANS (Xs) .100 .008** v v v v v v
6) FUANBIUSNIINILNN (Xg) .185 .000** v v v v v v
7)  @UNITUIUNT (x,) 150 .000** v ve v ve v v

(%

* fupdagnisafanszay 0.01
INANTNN 4 WU UNEAN S FIUTBINWAITIATIRUNY FIUNNTRILFTUNITARNG
FHLUAAR FNUANHULNIINLAIN WREEIUNTELIRM SRANUFNNREA LN AnTTuMTITUSITINune
e ' AL e o a aad o A o Y a A a & A . e '
wuIdng agnlidisdmayneadanizau 0.01 WainualiaiulsdrszNnfanuasn uanauwuin
'Y & a v o o a A o o o A ay va v o ¢
MuaulanusunuiuanlsauBiuanluszaudiunn Uszunmosas 4.3 S laNaNUFUNUT
o a v a 124 ' A « o ¢ o a \ o A o
AN AnTTNMSITUSTlunne wuadnd agalsia danaunnivasdndsdaszudazardumwaliuasllu
AANIIALING u,@iﬁ"l,@i"mnmmmdw’ﬁLLﬂsﬁ’qaaaﬁ'mﬂuﬁaﬁ'm%aLﬂumgwaﬂuaaﬁuua:ﬁu NI939604
ildTienzinnanasnwndaly
2.3 ﬂ’]i’imi’]:ﬁﬂ’liﬂ\ﬂﬂaﬁwq (Multiple regression analysis) LNARIANUFNWUETENINg

fFndrzauninsamaiidnadanganssumslsusnmsluung wuedasuuuiiaulnenuadianns
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o

(Enter regression) asannavuadudandsifalsanm LLa:ﬁa'im”aLLﬂiﬁas:nﬂmﬁSﬂfwa@ia
gudsanu laaiwuals

SEey WaNuiie mmmﬂmﬂLﬂﬁaummgm’lumiwmnsrﬁmaaaumswmmzﬁﬁ%ﬁ”

R pansoiie mmé‘uﬂszﬁﬂﬁfwé‘uﬁuﬁw%m vanldnuisanusunsiszning
Mu@ssznnanuaiulsany

R2  winefle sudsza@nsniswenyod (Coefficient of determinant) uaafiinuenis
%”aUa:maamﬂﬂﬁﬂuuﬂaﬂuﬁnLLﬂimuﬁﬁNau”mn@"mﬂsﬁas:nn@h

Adj R? wanofls wiswdudszaninisdagulaiusuan nadifngudedisiuwelng

F AUy AEhanasay F dénsunasauaindsdaszdni g danusunniibodn

Aududsaunsalal

HAMIIATIRAMINANasNy WUl SudszaunnIaaadanudunusnuwgdnssy
mslsusnslung unedfs Taofdsudssansansunius 752 uazmansonennsaiwgdnssamsldusnms
Tuwng uwsdne ldsouss 56.6 adndipiAunesianizey 0.01 Noazdoasinf 5 lagfnuald

b ﬂmmﬁameﬁﬂé’uﬂs:ﬁwﬁ(mm@nawawﬁLLﬂiSm:ﬁ@leumi

SE, manufi ugaddIAuAaIALARERNIATTIRTaIANLIzANTN1TnanaUandy
M3 nezevasaNlEint winfnsnszanoannuaasidanuuiugniededeldtes

R mrmﬁaﬁwé’uﬂszﬁﬂﬁ%wnmauluaunﬂiﬁaglugﬂﬂ:LLuummgmLLamﬁwmﬂ
maaﬁﬂﬁwaﬂuam”w,ﬂiﬁmmfus']

i _Aaa o o o o ' > o a a5 a
t waNee Aada t FIAIUNARDUBLRIAYVBINIOIN meuﬂim‘nmmazmluaums

M19199 5 LFAINTAATIZRNTnAnBLLNaNsNTaIENINaTads Bl sEauNIIMIAAIaNANadang AnTIn

mMyMuSmMsluuny wuadag

tladadwisan Correlation
b SE, [ t p-value

NINIINAA Zero-Order Partial Part
aash 419 | 128 3.279 001
1) duNRan UM 141 034 | 139 4125 .000* 562 154 103
2) Fuan .033 .029 .038 1.134 .257 442 .043 .028
3) @WTAININNITIATININE 158 .036 156 4.419 .000** 544 165 110
4) FUNITILFEIUNINNG 172 029 .208 5.933 .000** .608 219 .148
5) ﬁﬂui,l]ﬂﬂa .0 82 .031 .0 99 2.664 .008** .568 .100 .066
6) MBRNH UMW .160 .032 187 4.988 .000** .601 .185 124
7) MWNITZUIBNT 147 .037 151 4.019 .000** .608 .150 .100

SE,, = +.39802,
R =.752, R* =.566, F = 130.249, p-value =.000

* fupdagnisaianszay 0.01

MNa1TeN 5 laRTanluneaziBue WUl MuREaA MY dutaInnIn1TIndInUne
FUMIFILFINNIANG FBUAAR GIUANBIUTNIINLNIN LATAIUNTEUIUNT Tuadawndnssumsls
vinlung unsdnsfidndbidyneaiaiszay 0.01 duiihdungidunadld danudunutde

WHANTTNMTITUSATlNLNY LU wamﬁmﬁ:ﬁﬂagaﬁaﬂdn 2nananeds wloneWsensrruiion

lunsviginasy enadlsdadundanfainadanndnssunislduinig winunisgalaldldvinisdae
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arwszannailunilin anveseuagulunisvsinsin meinsanulseansdoyavasls
<ﬂaamuﬂﬂmzJu.a:mi’lﬁu?mimn@ﬁm%a

AIWIIUAZLAUIT @184 Partial Correlation W&z Part Correlation 928a848819370132310
Zero-Order Correlation ugasidlsiRssusanrinind lifianusuusaenndnssumsleusnmslue
A adnslsa AMULANANTBITIA Y nEINAdawn AnTIumIlEine Ssldmaninayanuldi
dusarlilddinadangdnssunisldusnisluune LLuaﬁﬁﬂu;ﬁ‘l%ﬁﬂmju d3dnisdandunay
suusaunude 3 ﬂfﬁuﬁﬂﬂ%&ﬁwﬂa{ﬂﬁnwﬁwmq ldun nduiniFow nduinyhau uaznguibindom
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Abstract

This study is aimed to analyze factors affecting satisfaction toward street food consumption in
Bangkok. It is attempted to examine relationship between factors and consumer satisfaction in order to
improve street food stand, one of businesses which is important for Bangkok people’s lifestyle, to compete
with other food businesses and business environment changes at present. In this study, population were

persons who live and work in Bangkok. Sample size is determined by using the Taro Yamane's formula
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(Taro Yamane, 1967). Data collection was from 384 respondents, using convenience sampling.
Frequency, mean, percentage and multiple regression analysis were applied.the result showed that
convenience of access and food taste were two factors that affected satisfaction, while good sanitation,

price, and nutrition showed no statistical significance at the 0.01 level.

Keywords: Street food, Consumption factors, Consumer satisfaction
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Olsen, Bakang, Takyi, Konradsen, & Samuelsen, 2008, p. 952-964)
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Joyall w.a. 2559 drjilsznaunns@ase (Independent) diiiugsnainuamnsTunislszanm 103,000 $u

o

808 IUTaUaT 69 VBITIUDIMITNINNA ﬁmﬂugamsn 228 Wuduun Laulaadusaua: 5.4 dall
wazd w.a. 2560 mwsmmmmmmﬁmmﬂuﬂi:mﬂ%mﬁga@h 276 WHAULIN (2.76 WRHRIBLIN)
a § o v a ' 4 ' ' A X o o
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wlovnsawsuazlnouinis Lﬁamsaﬁua‘%uqmmw, 2561)

1 2018 §11in117 Cable News Network (CNN) LUBI89HI389 Best 23 cities for street food
from Miami to Tokyo uazlafinnsdaauaulinyanwaniuas Wwflesfifownssuuinid nie amns
Street food ﬁﬁﬁqﬂmaq‘[anﬁmﬁaﬂ”mﬂu 2 ffau (Griffin Shea, 2018) v lWinvaseaMdun1adaan
ﬁaatﬁmluﬂs:mﬂ%m’mm:‘lﬂ:ffuw”amimmﬂ"naﬁmmmﬁumﬂ’?ﬁluﬁﬁm”ﬂﬂ;amwumuﬂnﬂu
Fwamann LLa:Lf}aﬁmsmﬁmﬁ@‘?ﬂuaaﬁfnﬂaaL‘ﬁmﬁﬁumaLiﬂm"luéﬁm”ﬂﬂgdmwumum 5 wan
ﬁfﬂviauﬁmgaﬁa 20 s1unaneall ImUwamiﬁ’ﬁmq@ﬂaﬂﬁgwmﬂﬂmﬂmﬂanaﬂuﬁ 11 Us2$11 2561
Mastercard global destination cities index %38 GDCL "Lﬂ“l,ﬁm;amw anunasasasdwnnaduauau 1
vaslanain 162 Lifas lasnjunwumiuasaanInasesauay 1 vaslandadanuidu 3 Ddaudnedan
(Big Cities, Big Business: Bangkok, London and Paris Lead the Way in Mastercard’s 2018 Global

a

Destination Cities Index, 2018) vinl#njsinwuniuasiduunssviaafisafiionidusdisuinaas
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